


South African Wines now on Wal-Mart Shelves
Cape Town - For the very first 
time, a South African wine will 
now be sold at the American 
supermarket giant Wal-Mart.

The wines, Goiya from a West 
Coast producer - WestCorp 
International, will be tested in 
75 Wal-Mart stores in Texas. 
Thereafter, it will possibly be 
expanded to all Wal-Mart stores 
in America.

This news is very positive for 
South African wines in general. 
Mr. Su Birch, executive director 
of the international marketing 
association for South African 
Wines (WOSA), says this is a 
huge achievement, especially 
since Wal-Mart only has 150 
SKUs on their shelves.

“Wal-Mart” is one of the most 
respected supermarkets in the 
world. If they put South African 
wines on their shelves, it will 
help the entire industry.”

Birch said that in the last three 
years, exporters have been 
focusing more on the American 
market. This  is also a very 
important target for WOSA.

Birch says the potential is 
enormous, but also that South 

 Africa is only in the beginning 
stages. The market is very 
complicated and it is difficult to 
make progress.

Mr. Fanie Augustyn, marketing 
manager of WestCorp, says that 
2 SKUs will be sold in Wal-
Mart, a Chardonnay/Sauvignon
Blanc blend and a Shiraz.

If the wines perform according 
to what is expected, sales will be 
expanded to 42 states, the so 
called “chain-states.” In the case 
of this happening, volume will 
increase to 10 containers, or 
120,000 - 9 liter cases per year.

This will account for a 700% 
growth in the company’s 
current sales to America. 
WestCorp’s wine is currently 
sold in Florida.

According to Augustyn, wine 
sales to Wal-Mart could account 
for 5% of the company’s total 
exports within the first year.

“The USA market is known for 
being very difficult to be 
successful in, but this is 
important, not only for us, but 
for the whole of South Africa” 
says Augustyn. 

According to him, this success 
can be attributed to intensive to 
intensive market research and 
work of WestCorp’s American 
agent, Hemingway & Hale.

He says the packaging and style 
of the wine has been adjusted to 
better suit the American style. 
This was done based on 
consumer research. According 
to him, the packaging and style 
of the wines are very important.

Goiya is also sold in Great 
Britain and locally.

Very few South African wines 
are sold in the USA, the sales 
only represent 0.8% of imported 
wines and 0.2% of total wines 
sales. South African wines in 
America grew 19% last year. 
More than 500,000 cases are 
expor ted  annua l ly.  Thi s  
accounts for 3% of the local 
production.

Augustyn also added, that the 
fact that these wines come from 
the Olifants River Region will 
also mean a lot to other wines 
from this region.


