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South Africa On The Move—Literally

"The African Queen" hits the road with a boatload of wine
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SOUTHAFRICAON THE MOVE LITERALLY
“The African Queen” hits the road with a boatload of wine

Be on the lookout for a stronger South African presence on store shelves this year. In an effort to introduce and promote the
country's wines to the American market, Hemingway & Hale, a wine wholesaler and importing company and one of the largest importers of South
African wines to the United States, is using an innovate marketing tool “The African Queen”.

It's not the steamer that Humphrey Bogart and Katherine Hepburn chugged around in during the classic movie. The “Queen”isa
smartly decorated and comfortable 37-foot motor coach that welcomes aboard members of the wine trade to taste a number of South African
wines and absorb the country's wine history. “There are no distractions here, like in a store-no phones, no customers, so [salespeople and wine
distributors] can really taste the wines”, says Cedric Nieuwoudt, CEO of Hemingway & Hale.

“We need to create an awareness of South Africa”, says Melissa Dicent, a public relations officer for Hemingway & Hale and one
of the representatives aboard the “Queen”. The African Queen made a three-day stop in Atlanta at the beginning of March, after having traveled
through 10 states in three weeks. Says Dicent: “The response to the wines and to the African Queen has been fantastic.” The African Queen is
slated to return to Atlanta in July.



